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KAMLOOPS. April 10, 2025 /PRTheOmega.newsl – The Omega, the official student 

newspaper of Thompson Rivers University that covers campus events, news, sports, 

arts, and culture, will celebrate its relaunch with a special event on April 10th. The 

event will take place on TRU Campus in The Grand Hall from 10 am to 12 pm. Guest 

speakers include Jay Ingram, alongside Sean Brady (Manager) and Robert McAlaster 

(Editor-in-Chief), who will deliver speeches reflecting on The Omega’s legacy, its 

current role at TRU, and its future vision. This event invites students, faculty, and the 

public to join in the morning festivities, offering food, drinks, and entertainment while 

marking a significant milestone in TRU’s future aspirations. 



 

 

The Omega’s Community Focus 

At The Omega, we believe the best stories originate within our community. We aim to 

create a nurturing environment for TRU students while delivering thorough reporting 

and coverage of events that keep everyone informed about campus happenings. The 

Omega is more than a newspaper; it acts as a platform for all TRU members to share 

their stories, promote discussions, and foster engagement within the community. With 

the relaunch of The Omega newspaper, we seek to strengthen connections with both 

students and faculty at TRU, enhancing participation in campus events and 

highlighting the magazine’s influence on the community. As Robert McAlaster poses 

the question, "How can we inspire more students to engage with The Omega and 

participate in TRU activities?” We invite students to attend the relaunch event for The 

Omega. More details can be found in the following resources: 

1. Visit The Omega’s website a https://theomega.news/ for updates on current 

events. 

2. Check the latest bulletin boards, posters, and TRU websites such as 

https://inside.tru.ca/events/ 

3. Stay updated with news from local media outlets in Kamloops: Radio NL, CFJC 

Today, Kamloops Matters, Castanet, and InfoNews. 

As we gear up for this exciting new era, we encourage every member of the TRU 

community to participate actively. Students can easily become engrossed in academic 

routines and may overlook what’s happening around TRU. We urge every TRU 

community member to engage actively. Share your stories, contribute your ideas, and 

https://theomega.news/
https://inside.tru.ca/events/


 

 

help us ensure that The Omega genuinely reflects our dynamic campus life! 

 

Are you set to stay updated and involved? Stay in the loop with the latest news and 

events at TRU. Head over to theomega.news to subscribe to our newspaper now and 

we guarantee you will receive your copy upon its launch! We are excited to start this 

journey with you and aim to make The Omega your reliable source for news. Here’s to 

fresh starts and celebrating our community together! 

 

Contact: 

THE OMEGA NEWS 

Paul Butland paullb@telus.net 

(250) 374-1474 

 

The Omega Newspaper’s Local Distribution Strategy 

The Omega will promote the relaunch event in Kamloops and nearby areas by issuing a 

press release about TRU’s campus involvement and advertising in local media to 

highlight the magazine’s community impact. Using TRU’s websites and these distribution 

methods, The Omega will monitor interest via webpage tracking and Google Analytics to 

evaluate the magazine’s goals. Follow-up emails will engage key stakeholders, focusing 

on students and faculty. The press release aims to reach individuals interested in the 

Kamloops community, including TRU students, faculty, and local residents. 

The press release will go out to the following recipients: 

https://theomega.news/
mailto:paullb@telus.net


 

 

1. Students at TRU (Undergraduates across all degrees, TRU Law Students and 

students from the Masters program) 

2. Faculty at TRU (Associate Deans, Department Chairs, Faculty members, and 

Sessional faculty) 

3. Student Leaders at TRU, which includes student mentors, PACE leaders, and 

recipients of the Neil Russell Student Leadership Award 

4. TRU platforms (TRU’s TRUSU website, campus newsletters, and bulletin boards) 

5. Posters displayed across the campus 

6. Social media platforms (TikTok, Instagram, and Facebook featuring The Omega 

Newspaper, its effects on TRU and the community, and providing options for 

messaging and comments; also includes sharing events and updates) 

7. The local Kamloops community (Targeted flyers, posters in community venues, 

local bulletin boards, and newsletters) 

8. Targeted emails directed towards student groups and faculty at TRU outlining the 

event and how they can engage and participate in it. 

9. Word of Mouth (Peer Promotion: Urging students and faculty to spread the word 

through their networks. Class announcements: Encouraging professors to mention 

the event to students during class. 

10. Student Organizations: Work with clubs to promote the event. 

11. Influencers: Engage popular students to share the following.event 

platforms: 

• University Website: Feature the event on the university’s calendar and 

website. 



 

 

• Event Apps: Utilize platforms like Eventbrite or specialized university 

apps for managing registrations and promoting the event. 

12. Local Media Outlets 

• Engage local media sources, including Echo Newspaper, Radio NL, 

CFJC Today, Kamloops Matters, Castanet, and InfoNews. 

13. On-Campus Activities 

• Teaser Events: Organize small pre-events or activities leading up to the 

main event to build excitement. 

• Interactive Displays: Create booths or tables in common areas for 

students to learn more about the event. 

14. Incentives 

• Contests and Giveaways: Provide incentives such as free food, 

merchandise, or raffle prizes to boost attendance. 

• Discounts: If applicable, offer discounts for early registrations or group 

sign-ups. 

15. Feedback and Follow-Up 

• Post-Event Surveys: Collect feedback after the event to enhance future 

promotions and activities. 

• Thank You Notes: Send thank-you messages to attendees and 

collaborators, inviting them to stay connected for future events. 
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